Social Media Templates: Shopper Playbook Study

Note: 
Feel free to use these social media content templates in whatever way works best for your brand (without changing the data, of course)—copy them exactly, customize specific sections, or simply pull inspiration from the messaging. Our goal is to help you easily amplify the importance of shopping with multi-brand sporting goods retailers. Use the pieces that align with your voice, audience, and platform strategy, and make them your own. 

Social Media Templates:

1. The Shopper Playbook is here – and the results are clear: when it comes to shopping for sporting goods, customers want selection, comparison and value. At (inset your store name) we’re a full-service sporting goods store that delivers it all. 

79 percent of shoppers favor multi-brand retailers when shopping for sporting goods equipment and nearly 70 percent of shoppers prefer multi-brand environments for apparel and footwear. 
Discover how today’s shoppers are choosing to buy. (link)
#ShopperPlaybook #SportingGoodsRetail #HolidayShopping

2. According to NSGA’s Shopper Playbook, 60 percent of shoppers prefer shopping for sporting goods in-store. This holiday season, take advantage of our convenient store location to confirm product quality and fit in-person.
At (insert your store name) we understand the power of the full-service sporting goods experience. 
Check out highlights from the latest Shopper Playbook Study (link)
#NSGAInsights #ShopperPlaybook #SportingGoodsRetail #HolidayShopping

3. This holiday season, shoppers are saying yes to service! 

The latest Shopper Playbook study from NSGA shows nearly 80 percent of customers were very satisfied with their local retailers servicing of bicycles, ice hockey skates and snowboards and 98 percent were at least somewhat satisfied.

It’s not just shopping – (insert your store name) offers a local experience that helps customers perform better and get back to doing the sports and activities they love most.
Explore more insights (link) 
#ShopLocal #ShopSportingGoods #NSGA #HolidayShopping #RetailInsights 
