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• 50+ more attendees than last year
• 70+ more attendees than the last 

time we were in Nashville (2023)
• 25 more companies than last year
• 16 more companies than 2023

Buzz in the room!



Sandy Brassel
Hayley Fansler
Lauri Grzelak
Marty Maciaszek
Julie Pitts
Nick Rigitano

Lizz Roselieb
Jenny Shaffer
Nicole Sorg
Brian Van Acker
Tom Van Jacobs

NSGA Team



Mission Driven
NSGA’s mission is to support 
its members’ efforts to grow 
the business and advocate on 
their behalf. 



Advocacy
Communications
Operational Excellence
Research
Networking





NSGA’s email open rate is 
more than DOUBLE the 
average open rate for ALL 
non-profit organizations



NSGA’s email open rate is 
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average open rate for ALL 
non-profit organizations

Total clicks in the Scoreboard 
electronic newsletter have gone up 
160% between 2022 and 2025



https://nsga.org/online-communities/

NSGA’s email open rate is 
more than DOUBLE the 
average open rate for ALL 
non-profit organizations

Total clicks in the Scoreboard 
electronic newsletter have gone up 
160% between 2022 and 2025



https://nsga.org/online-communities/







•Most sports/activities 
increased (49 of 61)

•Flag football and 
Cheerleading at 
nearly 14% growth



“stimulates learning, 
promotes innovation, and 
builds connections and 
networking among 
members”



Collaboration with Groups that Share 
Your Values is Key

 Sports Distributors of Canada (SDC)
 National Ski and Snowboard 

Retailers Association (NSSRA) 
 Nation’s Best Sports (NBS)
 National Athletic Equipment 

Reconditioners Association (NAERA)
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